ANNUAL REPORT
••••• 2021

1. FOREWORD

3xM Annual Report 2021

IT’S NOT HOW YOU START
THAT’S IMPORTANT,

but how you finish
It is often said, “it’s not how you start that’s
important, but how you finish.” This adage
notwithstanding, I cannot help but to rejoice
at the tremendous achievements God has
afforded us in this first year of our ten-year
commitment to see 1,000,000 disciples in
a Christian community by 2030. If 2021 is
anything to go by, I am confident that with the
Lord’s continued grace we shall not flounder in
the pursuit of our Christ centered ambition.

“Therefore go and make
disciples of all nations”
Matthew 28:19
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Although the devastating impact of COVID-19 continued
to affect all sectors (including ministry), this challenging
season has revealed to us the tenacity, resilience, and
ingenuity of our partners in spreading the Gospel.
Through their tireless efforts, the continued support
of our funders, and the provision of the Lord, we have
made significant advances in our mission of sharing
the Gospel with unreached people groups in the 10/40
window. This, as we experienced a combined total of
53,594,808 social media views, and 139,476 offline
views of our Christian content. We also experienced
a 105% growth of our social media following, from
360,148 in 2020, to 737,163 in 2021 across social media
platforms.

‘Meaningful engagements’ is one of the ways in which we
measure disciple making. In 2021, our partners reported
having 94,004 of these engagements, which included
conversations with returning seekers and empowering
them in their faith journey, helping them grow into
true disciples, able to transfer their faith to others. Key
to the discipleship process is the leading of seekers to
salvation; to which I am pleased to report that 7,093
people began their discipleship journey by accepting
Jesus Christ as their Lord and Savior, thus adding to the
already significant number of “budding” disciples.
Yet, what excites me more than the numbers, is the
magnitude of faith they represent for people in regions
where the confession one’s faith in Christ can result in
shunning, imprisonment, and even death.
When I speak of disciple making, I speak of entire families
and communities being transformed by the word of God.
Thus, when I read about an Afghani believer, who, after
three years of hiding his faith, gained the courage to read
his Bible to his wife – and her subsequent conversion
– I see the true impact and liberation that our mission
brings to those that are bound.
We have also been blessed to see a ten-year long effort
to establish a footprint in Japan come to fruition as we
launched our pilot project in Japan at the end of 2021.
We are grateful for this milestone in bringing the Gospel
to yet another nation of the world as a testimony of
God’s love, mercy, and grace for humanity – as expressed
through the sacrifice of His son, Christ Jesus.
It has been a phenomenal year, and with such a positive
start to our decade long ambition, we only anticipate
greater things to come.
Yours in Christ,

Martien Timmer
CEO 3xM
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8,13 fte staff
TEAM

at our headquarters
in the Netherlands

37 fte staff

across our partners

2 fte volunteers
constituted by 22 volunteers

SCOPE

10 partners

24 people groups

locally

among which we work

14 languages
in which we communicate

PRODUCTION

476 programs

€ 290,490 airtime

and video’s

given to us for free

737,163 followers
on social media

148,369,643 people
seeing a message from 3xM

MEDIA
REACH

53,594,808 views
total via social media and YouTube

720 live screenings
139,476 people
reached through live screenings

11,828,222 video views
on YouTube

5,538,827 responses
to our messages and videos

RESPONSE

94,004 meaningful
conversations

96,709 responses

with budding disciples

to our live screenings

258 people decided to go

7,093 people

to a local church for discipleship

decided to follow Jesus Christ

Figure 2 • Impact Overview
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Methodology

3.1 Our Theory of Change
Here is the overview of our Theory of Change how
our media to disciple making strategy works.

To make 1,000,000 disciples in the 10/40

Impact

window by 2030 and have them firmly planted

FRUIT

Change

Long lasting change

in Christian communities seems to be –
now more than ever before – an extremely
ambitious goal. With wars, and rumors of wars,
government coups, and a global pandemic
to boot, there seems to be no shortage of life

DISCIPLE MAKING

Outcomes

troubles to suffocate faith, even that of those

Accompanying seekers, bringing them
home to a Christian community &
encouraging them to disciples others

Discipleship

living in relatively peaceful and democratic
states.
Yet, it is within this context that 3xM has determined to
fulfill its mandate of bringing the Gospel as a testimony
to unreached nations. Not only to preach the word,
but to enable the transformation of those who receive
it into disciples who in-turn become ambassadors of
Christ – even amid persecution, threats of ostracism,
imprisonment, and even death.
We do this by leveraging four decades of experience in
partnership development and bespoke Christian media
content creation. Adapting our proven techniques to
exploit the affordances of social media that allow us
to exponentially broaden the scope of our reach and
facilitate (Christian) community development that is
uninhibited by geography.
The ubiquitous nature of the internet has made
access to the Bible possible in places where physical
distribution of scripture would otherwise be nearly
impossible. Yet, even with the relative anonymity
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“With man this is
impossible, but with God
all things are possible.”
• • • Matthew 19:26

afforded by the internet, our partners often receive
messages from seekers and disciples, requesting they
resend electronic Bibles following phone searches – in
which those opposed to the Gospel inspect people’s
phones for any signs of deviation from the country
dominant faith.

The internet and social media have
thus become essential facilitators of
our disciple making process, allowing
our partners to navigate anti-Christian
inquisitions and even the isolating
effects of a global pandemic. Despite
the obstacles at hand, we have been
able to transfer skills, and offer
counselling and support seekers and
disciples in their journey towards
salvation and maturity in the Lord.
This report serves as a reflection on our
disciple making process introduced in
our 2020 annual report, as well as the
impact our partners have made in this
regard across their respective regions.

Output
Interaction

Input
Content

Set-up
Partners

REAP
Engaging with spiritual seekers

SOW
Inspiring & attracting
seekers by media

PLOW
Preparation &
empowering
indigenous partner
ministries
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3.2 Independent Analysis of
the 3xM Methodology
In order to assess the effectiveness of 3xM’s ministry
method to reach as many non-Christians as possible
with the Gospel of Jesus Christ; Brown, Fraser &
Associates from Regent University, VA conducted a twoyear qualitative study of 3xM’s media ministry in five
nations from August of 2019 through August of 2021.
The five nations – Côté d’Ivoire in West Africa, Niger
in the Sahel region of Africa, a country in Central Asia,
and Pakistan and Afghanistan in South Asia – all reside
in the 10/40 window of least evangelized countries
and were strategically chosen by 3xM. The religious
believers in these countries are predominantly Muslim,
ranging from 43 percent of the population in Côté
d’Ivoire to 99 percent of the population of Afghanistan.
The research focused on four sections that describe
3xM’s ministry in these nations, namely: partner
organizations; effects of media productions;
effectiveness of 10-step missional process; benchmark
attributes of 3xM’s ministry forte.
Following their qualitative analysis, the researchers
identified distinct attributes which 3xM exhibits, and
highlighted the organization’s effectiveness in this
regard:

Flexibility and
Innovation

Financial Efficiency

Cultural Sensitivity

3xM is nimble and flexible, able
to respond much more quickly to
changing media environments and
media consumption patterns than most
ministry organizations. This attribute
enabled 3xM to rapidly shift to internet
distribution that accesses larger
audiences.

The modest budget of 3xM requires
careful distribution of financial support
to its partner ministries. Thus, 3xM’s
partners are greatly invested in the
ministry partnership, contributing
extraordinary amounts of time and
effort without financial incentive.
3xM is exceptionally efficient with its
financial resources.

3xM leads with cultural sensitivity.
The organization’s reliance on local
ministry leaders and partners results
in 3xM-sponsored media productions
that are culturally sensitive, making
the local media consumers more
receptive to its sponsored media
programs.

Participatory Bottomup Approach

Indigenous Leadership
and Expertise

3xM’s bottom-up participatory
approach is unique. In each country,
3xM follows the lead of local ministry
leaders with whom they collaborate.
They do not execute top-down ministry
programs as is common to most major
Christian ministry organizations.

Unique to 3xM, is that instead of relying
on its own organizational leaders and
expertise to lead decision-making
from its European headquarters, our
research shows that 3xM relies on the
local leaders and expertise in each of
the nations it is at work.

Commitment to
Discipleship
Although Christian ministries often list
discipleship as a high priority, 3xM’s
partner organizations are all actively
engaged in discipling new Christians.

The research and its findings are concurrent
with 3xM’s intended practices and desired
outcomes, thus reaffirming our commitment
to our strategy for creating lasting change in
the regions and partners we work with.
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· · · Central Asia

Asia
· · · Afghanistan
The year 2021 has been tumultuous for the Afghan
people. According to the United Nations High
Commissioner for Refugees, the instability caused by
the military offensive staged by the Taliban from the
early part of the year culminating in a government
coup, has displaced over 600,000 people; leaving many
women and children in a vulnerable state.
The effects of the conflict have not boded well for
Christians in the region either, as many continue to face
the threat of persecution under the Islamic government.
Yet, despite these travails, our partner continues to
make significant headway in spreading the Gospel of
Jesus Christ. A (seemingly) counterintuitive experience
is that there is a reported increase in desire for the
Gospel among the Afghan people. In the first half of this
year, our partner’s social media team sent out 5,400
electronic portions of Scripture, Christian worship
songs and related content; and another 7,000 electronic
portions of Scripture in the months July to October.
Their social media following grew to a combined
total of 110,725 across Facebook, Instagram, TikTok,
and YouTube, yielding 558,673 engagements and
interactions. Season-1 of their drama series had 22,000
unique views in Afghanistan in less than one month of
its launch on Facebook.
We are particularly excited to receive testimonies of the
intra-cultural impact our programs are having on the
Afghan people. Particularly, the confidence to share
10

one’s Christian faith with one’s Muslim family members,
considering the potential adverse implications. This
was the case with Hamid, who after three years as a
believer, in January, started reading the Bible with
his wife who responded positively. As he continued to
share scripture with his wife, she said, “I want to be
like you.” Hamid subsequently asked for his wife to join
the discipleship sessions he was participating in with
our team, which ultimately resulted in the joyful news
that he had led his wife in prayer to accept Jesus as
her Savior. He said, “I am so happy that I’m not alone
anymore, because I can pray with my wife now!”
Testimonies of this nature epitomize what we intend to
achieve through our discipleship process.

Social media
84 programs produced
175,477 followers
340,133 responses, likes or shares
141,000 subscribers on YouTube

Social media
More than 12,000 digital Bibles or
other Christian media distributed
110,725 followers
558,673 responses, likes or shares

The work being done by our partners in Central Asia
is demonstrative of the efficacy of shaping Biblical
messaging around issues prevalent in the target
communities. Such as was the case with Pravin, who
contacted our partner after seeing their program about
suicide. The program helped him realize that several of
his relatives struggle with the same issues depicted in
the video, particularly his nephew, who had recently
attempted suicide. Pravin has found community with
our follow-up team and expresses a desire to continue
sharing and receiving counsel from them on how to help
his family. Pravin’s experience is not unique. He is one
of the 912 first-time callers who contacted our partner’s
call center by phone in 2021. It is during these initial calls
that most seekers share their needs or problems and
receive counseling. These, and subsequent telephonic
engagements sometimes lead to face-to-face meetings
such as the weekly counseling meetings, where 20
to 70 people gather. The attendees change frequently,
as many are placed in churches soon after the initial
in-person encounters. In 2021, our counselor met with
nearly 3,000 people.
Our partner has also continued to see tremendous
growth in their YouTube subscribers which has grown
to 141,000, a 39% increase from the 101,460 reported
in 2020. They also experienced a 40% increase in
Instagram followers, growing by 30,000 followers since
2020. Our partner’s social media efforts resulted in
340,133 engagements and 10,991,310 video views on
social media.
Part of the successes in social media exploits can be
attributed to the growth of our local team in the region,
with the addition of a two new highly experienced
members operating as project supervisor and content
creator.
11
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· · · Pakistan
Our partner’s work in this region is primarily focused on
reaching people living in villages, where there is limited
access to basic services such as education, and where
villagers live in abject poverty. It is in these villages, that
our partner conducts community screenings of films
which make social commentary whilst using Christian
undertones. This has proven to be highly effective in
transforming people’s faith and cultural norms and
practices – particularly around the role of women in the
church and society.
Although the COVID-19 pandemic was a great
impediment on our partner’s activities in the first half of
the year, the content which they were able to create as
a result resonated deeply with audiences living through
the economic aftermath of COVID-19. One of their
television drama series - the story of a family struggling
financially during the pandemic, and the matriarch’s
decision to become an entrepreneur – was the 70%
most demanded production by viewers. The direct
impact of this type of bespoke content is significant
when reflecting on testimonies like the one from Fariha;
a mother and wife who decided to start working in order
to help her husband support the family despite societal
norms discouraging women from working.

Film screenings
459 film screenings
14,363 seekers

Social Media
126,887 followers
28,383 responses, likes or shares

In my village people don’t consider it
good if women go out to work, but due to
financial issues it’s very hard to depend on
the husband’s income. But when I watched
this tele-drama it gave me new energy and
motivation that being a helper of my husband
is not shameful, but an honor.

In addition, 1,143 nominal Christians accepted Jesus
Christ as their Savior, with Pastors reporting significant
growth in churchgoers following our partner’s media
project activities. The team conducted 459 shows and
reached 14,363 people – including children.
These on-ground activities were complimented by a
strong social media presence which saw the lives of
thousands of people impacted by the Gospel of Jesus
Christ. By establishing three Facebook profiles to
segment target groups, our partner was able to grow
their Facebook followers to 94,239, a 122.5% increase
from the 42,357 recorded in 2020. Facebook posts
generated 861,932 impressions which represents the
number of people who saw our Christian messaging on
their screens through unpaid distribution.
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· · · Bangladesh
This year we placed focus on providing training and
development for our local partners to help strengthen
their social media disciple making competence. Our
partner was also trained in stakeholder relations
management to facilitate the establishment of
relationships with local churches, and to secure their
buy-in to our partner’s mission and vision for the region.
This initiative saw twelve churches gathered to share
best practices in the social media discipleship process,
and how the different organizations could collaborate
to advance the Kingdom.
The skills development process culminated in our
partner activating a new Facebook account which has
yielded positive outcomes in a relatively short (three
month) period, reaching 288,121 people, eliciting
11,189 engagements, and garnering 21,760 followers.
Two programs which our partner produced, were
broadcast on popular national satellite TV channels.
These programs’ portrayal of the Christian faith evoked
feelings of acceptance and inclusivity among viewers
who watched them.

Television Broadcasts
Special Christmas films

Social media
16 programs produced
21,760 followers
11,189 responses, likes or shares

My name is Ahsan. I saw your commercial
and watched the drama “Dhukai Santa.” It
was truly a fantastic drama. In our culture,
there is a lot of division between rich and
poor people, but this play demonstrated that
Jesus loves everyone. Those who follow His
values have the ability to demonstrate His
love. This drama has really impressed me. We
have some cultural ties as well, but through
this drama, I am preparing myself to show
unconditional love to vulnerable people.

13
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· · · Japan

Social media
35,586 followers
126,575 responses,
likes or shares
1,046 people accepted Jesus
as their Lord and Savior

· · · Thailand
The adaptive nature of 3xM (alluded to in the
aforementioned
independent
methodological
assessment) is not a trait unique to 3xM, but rather, one
that permeates our partners’ approaches. This is made
evident through the agility demonstrated by our Thai
partner.
Confronted with restrictions to face-to-face interaction
with seekers because of the COVID-19 response, they
adapted their outreach strategy in order to leverage
social media as a mitigating instrument to circumvent
the limitations arising as a result of the pandemic.

In November 2021, a 10-year evangelical journey to the
East culminated in the launch of a 3xM pilot project
in the land of the rising sun. After nearly a decade of
prayer, planning, and navigating the nuances of crosscultural collaboration, God has given 3xM the greenlight
to begin media missionary work in Japan.
Although this is a modern society, tradition remains
an integral part of the Japanese identity, which has
historically made it challenging to introduce Christianity
to this region that is so steeped in its history and culture.
However, with a populace of approximately 126 million
people, and a Christian population of only 1.5%, Japan
is the ideal candidate for growing our strategy and
ambition of making 1,000,000 disciples by 2030.
We are confident therefore, that the collaboration with
our in-country partner will help ensure that we create
Christian content that resonates with the Japanese
cultural context. A recent update from our local partner
shows noteworthy progress in this regard; with the
social media strategy development well underway
as market segmentation and the online distribution
instrument approach finalization.
We anticipate the activation of our discipleship project
in Japan within the second quarter of 2022.

Their agility and focus on social media strategy led to a
243.5% rise in Facebook followers, growing from 10,359
in 2020, to 35,586 in 2021. Their posts reached 1,818,367
people, eliciting 126,575 engagements.
Integral to our disciple making process is the conversion
of seekers into believers, and their subsequent
placement in a church community where they can
grow to maturity. In 2021, our Thai partner successfully
lead 1,046 people to salvation, 14% (147) of whom are
currently in the process of being integrated into local
house churches.

Collaboration started

· · · Buddhist countries
In 2020, we endeavored to implement a pilot
project in a region we refer to as 'Buddhist
countries' (for security reasons). We felt that
this region, which is known for occult practices,
was in dire need of the redemptive word of God.
Research estimates that 50% of people who
convert to Christianity in this region, revert to
their previous way of life. This emboldened our
ambition to launch our pilot, as we saw the need
to help people truly grow as disciples of Christ,
overcoming backsliding into old traditions.
Our pilot project was successful in evoking
many reactions to our social media campaigns;
however, these reactions did not come from the
language group we envisaged. The responses
came from a language group in another part of
the region which our partner at the time was not
able to cater to. As a result, we were forced to end
the partnership with our initial partner and are
now in search of a new partner with the capacity
to create social media campaigns that will enable
us to disciple a broader demographic.

in November 2021. The project is
expected to start mid-2022

Searching for a
new partner
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· · · West Africa
Our work in West Africa, spanning more than 30 years,
continues to produce new fruit across the 13 countries
in the region where our partner has a footprint. In 2021,
they reached 10,822,432 people through their social
media presence across the respective countries, and
125,113 people through film screenings in hospitals
and community centers. The film screenings proved
instrumental in leading people to salvation, as 4,766
people accepted Jesus Christ as their Lord and Savior
after participating in the showings.

Africa

Social media
119,153 followers

· · · Horn of Africa - Somali
population
Fewer places in the world have a more pernicious
attitude towards the Christian faith than the countries
we work with in the Horn of Africa. Imprisonment due
to faith in Jesus Christ is an experience shared by both
members from our local partner and the seekers whom
they are discipling. Yet, despite members from our
local partner and seekers alike falling victim to months
of imprisonment because of their beliefs, our partner
continues to boldly profess the Gospel.
In an effort to increase accessibility of Bible resources,
our partner has spent the past year developing their
website and making its content compatible with mobile
devices, as 80% of visitors to their site do so using mobile
phones.
They also manage three Facebook pages which
collectively have 119,153 followers; a 59% increase from
the 75,000 followers in 2020. The significant impact of
their Facebook page on seekers is made evident by the
testimony of a man who was transformed 20 years ago
when he heard the word of God through our partner’s
radio program. Now, over two decades later, he rejoices at
the opportunity to continue growing in his faith through
the same program, only now delivered via Facebook.
16

117,458,912 people
reached via Posts
43,106,169 impressions
1,213,454 people engaged

The use of societal issues such as HIV&AIDS, marriage,
trust, and infidelity, as tools for introducing God
centered solutions to daily challenges continues to
prove successful in this region as well. Our partner
received countless testimonies of how the realities
portrayed in their programs gave viewers a sense of
shared life experiences, as the characters’ lives spoke
directly to situations they faced in their own.

Television Broadcasts
26 programs produced
233,678 responses

Film Screenings
216 screenings
125,113 visitors
96,709 responses

Social Media
146,446 followers
4 million responses, likes or shares

Although many of the programs are primarily in French,
this year our partner was able to dub 6 productions
into Wolof and Bambara (the local languages of Mali
and Senegal). In addition, they produced 28 new
episodes, 33 new messages in Wolof, and 28 messages
in Bambara, with an additional 10 new short skits
produced for social media.

“I used to fully believe that Islam was
the true religion…but after a discussion
with an Arab refugee about why he did
not study the Quran like [my people],
I embarked on a long investigation.
My trust turned into doubts…it was
mandatory to be Muslim or be killed...
when I lived in my home country 20
years ago, I used to listen to your
shortwave broadcast. I liked the
Christian preaching. Now I am reading
and listening to your Facebook page.
17

5 ·FINANCES

3xM Annual Report 2021

5 · FINANCES
BALANCE SHEET ON
DECEMBER 31, 2021
(IN DOLLARS)

December
31, 2021

December
31, 2020

1.890.275

2.103.621

Amounts receivable

32.815

143.463

Tangible fixed assets

294.354

334.804

2.217.444

2.581.889

TOTAL
LIABILITIES
Short-term debts
Reserves and funds
TOTAL

budget

2020

Income The Netherlands
appr. 13,000 donors

1.228.241

1.044.300

1.119.698

Income 3xM-USA

1.045.727

1.941.304

1.100.335

INCOME

ASSETS
Cash and banks

2021

3XM INCOME AND
EXPENDITURE STATEMENT
2021 (IN DOLLARS)

693.167

1.037.967

1.524.278

1.543.923

2.217.444

2.581.889

Income Singapore

0

5.900

4.430

Income Canada

0

11.800

0

Income Norway

0

0

0

Interest and investment
income

0

0
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Income the
Netherlands

2.273.967

3.003.304

2.224.485

2.015.058

3.078.750

1.920.695

Fundraising

147.651

202.595

162.073

Administration and control

131.592

127.977

54.961

2.294.301

3.409.322

2.137.729

-20.334

-406.018

86.756

TOTAL INCOME
EXPENDITURES

The balance is based on the december 31st exchange rate of €1 =
1.14 USD. The tangible fixed assets contain our own office building
and renovation up to €191,635. This amount is also included in our
reserves and funds, that contains also our continuity reserve of
€525,000 and appropriated reserves to strengthen our organization
for €620,451. In the short term debt there are included donations
received in advance of €423,055. These are funds received in 2021
for projects to be carried out in 2022 and further.

INCOME 3XM 2021

Spend on objective

TOTAL EXPENDITURES
RESULT

Income USA
Income Singapore

The result has been deducted from reserves to start new and existing
projects and strengthen our organization. The average exchange rate 2021:
€1 = 1.18 USD, therefore the income 2021 was $2,273,967 and the expenditures
2021 were $2,294,301.

EXPENDITURES
3XM 2021
Spend on objective

These figures are derived from the audited financial statements for the year ended
31 December 2021. These summary financial statements do not contain all the
disclosures required by the Guidelines for annual reporting of the Dutch Accounting
Standards Board, especially Guideline 650 ‘Fundraising Organizations’. Reading the
summary financial statements, therefore, is not a substitute for reading the audited
financial statements of 3xM in Amersfoort. The financial statements has been
audited by WITh accountants B.V. WITh is a specialized audit firm for non profits
organizations in The Netherlands.
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Fundraising
Administration
and control
-1% Appropriated
reserve (bequest)
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worldwide

Board Members 3xM-Netherlands
3xM The Netherlands was founded in 1980 and is registered as a nonprofit in
The Netherlands. Every year we receive the approval of the Central Bureau for
Fundraising in The Netherlands, the highest authority for this in The Netherlands.

Martien Timmer AA
CEO

Drs. W.A. van Ginkel
RA
Chairman

3xM-Norway
3xM Norge took form in 2014. Its goal
is to support the mission of 3xM and to
enlarge our community of supporters in
the country of Norway.

J. Bomhof
Secretary and
vice chairman

Dhr. M. Looijenga
Msc RA
Treasurer

Dhr. S.A. Ashworth
CPA
Member of the
board

Board Members 3xM-USA
The 3xM-USA board was created in 2004
and is a 501(c)3 organization. The USAboard contributes significantly to the work
of 3xM by expanding our network as well as
raise needed funds and awareness of our
ministry among potential donors.

BOARD
NETHERLANDS
BOARD 3XM-USA
CEO (DIRECTOR)
BOARD 3XM-NORWAY
SECRETARIAT

PARTNERS &
PROJECTS

FUNDRAISING
& COMMUNICATION

ADMINISTRATION
& CONTROL
Figure 3 • Organigram
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Reginald J.
Hanegraaff
President

Mark Fackler,
PhD
Secretary

Max E. Smith,
CPA
Treasurer

Janet Blakely
Evanski, PhD
Member of the
board

Kristen Roeters,
MDA
Member of the
board
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vision

TO ACHIEVE OUR
FOR 2030

JOIN OUR

mission:

3xm-intl.org/take-action

Donate online
your gift will bring the message of Jesus
Christ to individuals living in hard to reach
places.

• • • Culture of
Prayer and Guidance
Our priority is to seek God’s

• • • Discipleship

guidance in our daily life

Our aim and prayer are to see

and continue to base our

60,000 spiritual seekers starting

organization on a culture of

their discipleship journey

prayer.

• • • Revenue growth
To realize our goals, we need
to increase our revenue by

by the end 2021, connect

Pray
Prayer is a key aspect of our work. Stand
alongside 3xM in prayer by becoming our
prayer partner today.

an average of nearly 20% or

300,000 disciples to a church or

$ 915,000 annually.

community by the end 2026, and

Noncash giving

have 1 million disciples by the
end of 2030.

2030

• • • Discipleship
development

There are many ways to give. You can
give stock instead of cash, business sales
represent the greatest savings.

We want to develop and implement
customized “discipleship models”

Church giving

• • • Sustainability and vitality

that are effective in various

Building human and social capital is integral to

indigenous cultures.

We are inviting church networks to engage
their members, capabilities and resources to
partner with 3xM in spreading the gospel in a
unique way.

meeting our strategic goals over the next five years. We
plan to increase key staff by 35%, as well as providing
ongoing training and learning opportunities.

• • • Innovation
We will equip and empower all our
indigenous partner ministries, collaborate

• • • Impact

on effective culturally sensitive disciplemaking strategies and train them in new

Increase our impact on hard-to-reach unengaged

media technologies to ensure a robust

people groups through strategic partnerships in

Media-to-Disciple-Making funnel.

Share your network
Your social and professional network is
valuable! It is by connecting with one another
and working together that great things are
possible.

the 10/40 window, focusing on Asia and Africa.
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Contact details
 info@3xM-intl.org

 3xM-intl.org
 @3xM_intl
 3xMinternational
 3xMinternational

3xM Headquarters
P.O. Box 2510
3800 GB Amersfoort
The Netherlands
 +31-33-2864103
 info@3xm.nl
3xM-USA
211 Bay Breeze Lane,
Holland, MI 49424, USA
 info@3xM-intl.org
3xM USA is a 501(c)3
3xM-Canada
World Outreach Communications
in trust for 3xM Canada
10702 Santa Monica Place
N. Delta, BC V4C 1 R2
Registered Charity
B.N.# 131061889RR001
3xM-Norway
Fjordveien 41
2312 Ottestad
Norway

Disclaimer: For the security of our partners, we are unable to disclose all
project developments. There is no relationship between the statements,
names and accompanying pictures unless otherwise indicated.

