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Survey Methodology

The island of Java, Indonesia, was gridded into 80 sections. Thirty-six of these were randomly selected
for interviews to occur. The goal was to interview 100 people in each section to provide a total of 3,600
interviews. These interviews would occur both in urban and rural areas. Once one of the five 5-person
teams arrived in its designated section the team leader would randomly assign starting points to each
interviewer. The time of day to begin each day’s work was also randomly determined to assure that
people who had different work schedules would also be included in the research. A random route was predetermined in the training and a skip interval of three homes was used to assure differentiation in the
overall population surveyed. Finally, a six-box grid was employed to assure that different members of
households interviewed would answer the questions. This six-box grid included male head of household,
female head of household, oldest resident not head of household (male and female) and youngest resident
not head of household (male and female) who were at least 15 years of age. This lower age level is
standard for audience research as the definition of an adult. Children 14 and younger are not interviewed
for both ethical and developmental reasons.
Between 200 and 250 interviews were conducted each day (8—10 interviews per interviewer). The
fieldwork commenced on August 8 and was completed on August 27. The five teams together
interviewed 3,483 individuals in their homes. This allows for the results of this work to achieve a 95%
confidence level with a 3% margin of error. This means that we can be 95% sure that the results achieved
would be the same if we had interviewed everyone on the island, with a 3% error in either direction (plus
or minus).
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The following maps give an indication of how the island was divided into sections and the sections
randomly selected for interviews. The sections selected have their numbers circled.
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Questionnaire
The questionnaire used in this research consisted of 100 questions. These questions were written in
draft form and after several iterations approved by 3XM and its partner organization in Indonesia. It was
then finalized on SurveyMonkey and translated into Bahasa by a bi-lingual Indonesian staff member.
Then it was transferred to QuickTapSurvey, skip logic created, and downloaded onto tablets to be used
for the interviews. During training the interviewers were trained to use both QuickTapSurvey on their
tablets, but also GeoTracker software that allowed ICMS to monitor compliance with the survey design.
Interviewers had the opportunity to practice using the software during the training and Robert Fortner
was able to monitor progress, answer questions and correct errors during the interview process. The
interviewers and team leaders were diligent in the completion of their work and responsive to
correction when issues arose. The two software programs were also robust in their collection of data
and even when interviewers were afraid that data had been lost before uploading, they discovered that
this was automatically backed up and corrected so no interviews were lost.

Page

4

The questionnaire used included demographic information on the interviewees, media habits,
evaluations of signals and programs available in different areas, types of information sought out and
used in daily life, interest in the Christian faith, and changes in behavior as a result of seeing “Sang
Pemenang,” the program tested using clips shown to interviewees for their response.
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Demographics of Indonesia

ICMS was unable to find demographic statistics just for the island of Java. National census information is
published for the entire country, but not on an island-by-island basis. There are fragmentary data
available on Java, so these are used when they differ substantially from the country as a whole. Since
Java is the most populous island of Indonesia, it has the most influence on the national statistics
reported.
Although there are 300 distinct ethnic and linguistic groups in Indonesia, the dominant group is the
Javanese who comprise 42% of the population. Other significant ethnic groups are the Sundanese
(15%), Madurese (3%), Batak (3%), Minankabau (2.7%), Betawi (2.5%), Bantanese (2%), Banjarese
(1.7%), Makasserese (1%), and Crebonede (1%). In addition are Chinese Indonesians who compromise
3% of Indonesia’s population.
86% of Indonesians declared themselves to be Muslim on the 2000 census. 8.7% said they were
Christian, 3% Hindu, and 1.8% Buddhist or other. The recognized religions of Indonesia, which all
Indonesians must declare, include Islam, Protestantism, Roman Catholicism, Buddhism, Hinduism and
Confucianism.
Although the official language of Indonesian is Bahasa (or Indonesian), a form of Malay, most people
speak other languages as their primary language.
The largest cities of Indonesia are:
•
•
•
•
•
•
•
•
•
•

Jakarta (Jakarta Province): 10.187 million in 2013
Surabaya (East Java): 2.765 million
Bandung (West Java): 2.394 million
Bekasi (West Java): 2.334 million
Medan (North Sumatra): 2.097 million
Tangerang (Banten): 1.798 million
Depok (West Java): 1.738 million
Semarang (Central Java): 1.555 million
Palembang (South Sumatra): 1.455 million
Makassar (South Sulawesi): 1.338 million

The metropolitan area around Jakara, known as Jabodetabek, has a population greater than 28
million. (This demographic information all from World Population Review.)
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The island of Java has more than 136 million residents, or about 60% of Indonesia’s total
population. The distribution of major ethnic groups can be seen in the following map.

Java 2015 Report

According to a demographic and health survey undertaken by the government of Indonesia in
2012 50% of the population of the country is classified as urban and 50% rural. 30% of the
population is under age 15 and 15% of households are headed by women.
Among urban residents 39.6% owned a radio, 91.9% a television and 90.7% a mobile telephone.
Among rural residents 27.8% owned a radio, 74.8% a television and 75.5% a mobile telephone.
Residents of the Province of Java were wealthier than those living on other islands, with
between 20 and 47% of households living in the highest wealth quintile and between 2.5 and
13.7% in the lowest quintile. These quintile percentages were nearly reversed in the other
provinces of the country.
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In the urban areas of Indonesia 84.8% of households were headed by men and 15.2% by
women. In rural areas 85.6% of households were headed by men and 14.4% by women. In
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The distribution of Indonesians by age in urban and rural areas in 2012 is shown in the following
table.

Java 2015 Report
urban areas, too, 7.2% of households had only one member, compared to 6.5% of rural
households. Other configurations were as follows:
# of people in household
2
3
4
5
6
7
8
9 or more

Urban areas
11.7
20.8
25.6
17.2
8.7
4.1
2.1
2.5

Rural areas
14.2
23.0
23.8
15.8
8.7
4.5
1.8
1.6
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The 2012 Demographic and Health Survey also asked respondents about their exposure to mass
media. The medium most prominently used by both men and women was television, with 86%
of women, and 88% of men declaring it the most popular. (See the two tables following.)
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As for education, the following table shows that education has become more widespread over
time as younger people tend to have completed more years of education that older ones. This
seems especially true for urban people who have more than a secondary education.
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The most prevalent occupational activities of women were sales and services (35.7%), industrial workers
(25%), and agriculture (19.8%). Only 10.7% of women were employed in
professional/technical/managerial occupations and only 5.5% in clerical ones.
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Next this research asked the respondents about their employment status. “55% of women are currently
employed, 6% are not currently employed but were employed during the past 12 months, and 39% of
women were not employed at all in the past 12 months. Older women, women in rural areas, and
women who have no education are more likely to have been employed during the past year. Women
with more children are more likely to be currently employed than those with fewer children.” By
contrast “almost all currently married men are currently employed (98%), 1% each was employed at
some time in the past 12 months or was not employed at all during the past 12 months.”
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It was similar for men. 35.3% were employed as industrial workers, 25% in agriculture, and 19.8% in
sales and services. Only 9.8% were employed in professional/technical/managerial occupations and only
4.7% in clerical ones.
Finally was marital status. Among women 15 to 49 years of age, the reported incidence of marriage,
divorce, widowhood, and other statuses are shown in this table:
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Men were reported according to the number of wives they had. The percentage of polygamous
marriages is relatively small, with higher rates among rural people and those with less education.
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Demographics of the Sample
By reporting the results of the 2012 Indonesian Demographic and Health Survey, we can determine to a
degree the comprehensiveness of the sampling frame of the ICMS survey. We cannot use the broader
DHS survey as a definitive yardstick (meter-stick) of course, because it covered all of Indonesia and not
just Java and Surabaya. But it is nevertheless a useful set of statistics for comparison.
Gender
51.4% of those interviewed were female and 48.6% were male.
Age
The age distribution of the respondents was as follows:

Age Distribution of Respondents
18
16
14
12
10
Percent

8
6
4
2
0
15-19 20-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65+

Marital/Relationship Status
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The reported marital or relationship status of the respondents was as follows:
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Marital or Relationship Status of Respondents
60
50
40
30
20

Percent

10
0

Place in the Family
Interviews were conducted in six categories. Thus, there should have been between 16% and 17% of
the total interviews in each category. This was not achieved. This is likely to be the result of the time of
day that the interviews were conducted, especially among the youngest interviewees who were likely at
school when the interviews occurred.
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0.2% of the male heads of household, and 0.3% of the female heads of household were between 15 and
19 years of age. This percentage jumps quickly as the age increases, especially among women. 4.1% of
female heads of household were 20-24 years of age, and 8.9% were 25 to 29 years of age. Women
appear to have been married to older men, as only 1.3% of men 20 to24 years of age were heads of
household, and only 4.2% of men 25 to 29 years of age were, less than half of the female percentage at
that age.
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Family Status of Respondents
30
25
20
15

Percent

10
5
0
Male head

Female
head

Oldest
male

Oldest
female

Youngest
male

Youngest
female

Occupational Status
Most of those interviewed were working in some capacity, although full-time workers were a distinct
minority.

Occupation of the Respondents
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Percent
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18
16
14
12
10
8
6
4
2
0
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Education Completed
Only 2% of the respondents had never attended school and most had from seven to twelve years of
education.

Educational Attainment of Respondents
40
35
30
25
20
15
10
5
0

Percent

Males were somewhat better educated that females among the respondents.
40
35
30
25
20
15
10
5

Female
Male
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Religious Background
As would be expected in Indonesia the vast majority of the respondents were Muslim by background.

Religious Background of the Respondents
90
80
70
60
50
40
30
20
10
0

Percent

Occupation

Occupations of the Respondents
25
20
15
10
5

Percent

Page

15

0

Java 2015 Report
Nearly 40% of all the respondents did not work outside the home. This includes housewives, students
and those without an occupation.

Languages Used in the Home
Over three-quarters of the respondents reported using one of the named languages of the survey
exclusively. Therefore, a little less than one-quarter used two or more languages in the home.

Languages Used in the Home
25
20
15
10

Percent

5
0

Although it may seem surprising that so few people reported using Bahasa in the home, this is probabaly
the result of it being a variant of Javanese and Malay. When these three languages are combined, over
50% of the respondents used it in the home exclusively. Of course a much higher percentage would use
it as one of two or more languages used.
59.9% of the respondents did report that they were fluent in Bahas and another 37.1% said they could
follow Bahasa language programs on television or radio. Only 2.4% said they struggled to understand
Bahasa when viewing television or listening to radio, and only 0.5% reported that they could not
understand the language at all.
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Most of the respondents reported that they lived with between two and four other people: 60.5%. Most
others (another 35.1%) said they lived with five to ten other people. Only 1.9% lived alone and only 1.8%
lived with only one other person. 0.7% reported that they lived with ten or more other people.
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Household Composition
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Area of Residence

Residence of the Respondents
80
70
60
50
40
30
20
10
0

Percent

A small percentage of the respondents lived in the massive urban areas of Java. When they are added
together, they comprised 13.2% of the total, compared with 13.9% in rural areas and 72.6% in smaller
urban areas. This would include small towns and villages and are arguably rural or semi-rural in
character.

Use of Communications Technologies

Respondents reported using virtually every communications tool mentioned in the questionnaire, from
letters to satellite television. Although some technology use was relatively infrequent, such as writing
letters, it still involved a relatively large percentage of those interviewed.
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The graphs below are grouped in categories: technologies involving reading/writing, those involving
audio alone and those involving video.
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Use of Text-Based Media
80
70
60
50
Daily

40

Weekly

30

Monthly

20

Less Freq.

10
0

Use of Voice/Audio Based Media
80
70
60
50

Daily

40

Weekly

30

Monthly

20

Less frequently

10
0
CD

Word of
mouth

Landline tel.
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cassette
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Use of Visual Media
70
60
50
40
30
20
10
0
Terr. TV

Sat. TV

Daily

Video
cassette
Weekly

DVD

Monthly

Instagram

YouTube

Less Frequently

Use of Comprehensive Media
90
80
70
60
50
40
30
20
10
0

Daily

Weekly

Monthly

Facebook
Less frequently

The means of communication reported as most used by the respondents were word of mouth,
SMS/texting, mobile telephones and terrestrial television, followed distantly by the Internet, Facebook,
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Internet
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Mobile
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and satellite television. Older technologies, such as landline telephones, audio and video cassettes, CDs
and DVDs are little used any more.
98.6 percent of the respondents said they watched television in Bahasa Indonesian, a far greater
percentage than reported they were fluent in the language. Their reported understanding was as
follows:

Level of Understanding of Bahasa TV
Programs
60
50
40
30
20
10
0
None at Very little
all

Some
well

About
half

More
than half

Most

Nearly all

100%

Better than 85% of the respondents thus reported that they understood, at a minimum, most Bahasa
language television programs. When they did not understand over 70% of the respondents relied on
one of three types of assistance. A friend would help them understand (20.5%), a spouse, parent or child
would help them follow the program (19.9%), or they would ask questions of others when they didn’t
understand the program (30.3%). Otherwise (24.9%) they simply ignored what they didn’t understand.

There were large differences, however, in daily use of the Internet. Those aged 15 to 24 were similar,
with over 70% reporting daily use, but this dropped significantly as age increased. Just over 57% of those
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There was high use (over 80%) of mobile telephones across all age groups, with those in the youngest
groups (15 to 29) the most likely to use them on a daily basis (90%+). The use of terrestrial television on
a daily basis was lower on a daily basis by about 10% in each age category. Among all age groups the use
of satellite television on a daily basis was less than half the number who used terrestrial television daily.
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Males were greater users of several technologies particularly relevant to this research, including mobile
telephones, the Internet, Facebook, YouTube and SMS/Texting. Females were somewhat more likely to
use Instagram than men, and equally as likely to use Twitter, terrestrial and satellite television.
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25 to 29 used the Internet daily, under 30% of those 30 to 34, a quarter of those 35 to 39, under 19% of
those 40 to 44, 14% of those 45 to 49 and then daily use was in single digits for anyone over 49. The
trend in the use of Facebook, Twitter, Instagram and YouTube all followed this same trend only at lower
levels than the Internet generally. Only the use of SMS/Texting maintained a high daily use across ages
from 15 to 49, dropping from the mid-eighty percent range at the youngest ages to just over 75% for
those 45 to 49. Better than 60% of those 50 to 59 still texted daily, but then the percentages dropped by
half to under 30% for those above 60 years of age.
There was a relationship, however, when it came to education. The more education a person had
completed the more likely s/he was to use a mobile telephone daily, as well as the Internet, Facebook,
Twitter, Instagram, YouTube and SMS/Texting. This is not surprising since those with lower levels of
education would lack an introduction to such technologies in school, and would not develop the strong
peer relationships that usually drive use of these technologies.
There was a more complex relationship between daily use of television and educational attainment.
Television is a more passive medium than the most heavily used technologies and does not require any
education to use or enjoy. It also is not driven by interpersonal relationships. Thus, although there is
some rise in daily use as level of education increases, it is not as pronounced.

Daily Use of Terrestrial & Satellite TV
80
70
60
50
40
30
20
10
0
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Daily Sat TV
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There was no significant difference among respondents in their use of mobile telephones across the
different cities, towns and rural areas of Java. But there was a significantly lower percentage of them
who reported daily use of terrestrial television, especially when compared to Bandung, Semarang and
Tangerang. Even those who lived in smaller urban areas used terrestrial television at a significantly
higher level (70% in small urban areas to less than 47% in rural areas). This is probably the result of
poorer terrestrial coverage in less populated areas.
The use of satellite television showed the same results when rural areas were compared to some large
urban areas, but not all. And use in rural areas was higher than in small urban centers. The mean use
across all of Java was 31.4% daily use, but in rural areas it was 35.4% and in small urban areas 30.4%.
As could be expected use of the Internet was also significantly lower in rural areas. The mean daily use
across all parts of Java was 38%, but in rural areas it was only 16.8%, presumably indicative of lack of
access. Interestingly, the daily use of Facebook in rural areas was identical to daily use of the Internet.
This could be coincidence, but may also suggest the most prevalent use of the Internet in such areas.
Daily use of Twitter was only 5.2% in rural areas, of Instagram 6.6%, and of YouTube 6.2%. Use of texting
(SMS), however, was little different across the areas surveyed.

Media Use & Reported Behaviors
91.9% of all respondents said they used mobile telephones. Most respondents (86.7%) said that they
used their own mobile, while 13.3% said they used someone else’s mobile. There was wide variation in
the people that they contacted by voice using their mobiles, but the most frequently mentioned
connections were to family members (both near and far) and friends. 38.1% of the respondents also
streamed video to their mobile device. Nearly one-quarter of them said that the type of video they
watched on their mobiles was “other.” Few viewed videos about religion or religious teaching (less than
one percent).
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Nearly two-thirds of the respondents reported that they watched television every day (65.5%). Another
21.6% said they watched television at least three days a week. Less than 10% said they watched
television less than one day each week. Clearly television is a major leisure activity on Java. About 60%
of the respondents watched television on Sunday, the most likely day for television viewing, followed by
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98.3% of the respondents said they watched television. Virtually every respondent said they watched
television to be entertained. The only other reasons given that exceeded 1% of the respondents was to
pass the time, keep up with the news, and to follow a soap opera or drama. These programs were
mentioned by seven to eight percent of the respondents.
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Saturday, with about 40% saying they watched. These were far and away the days attracting the largest
percentage of viewers.
The largest percentage of the respondents said they used their mobile devices as a source of
information, followed by terrestrial television. Other sources of information were satellite television, the
Internet, word of mouth, Facebook and SMS (texting).

Percent Using Sources of Information
80
70
60
50
40
30

Percent Using

20
10
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Virtually all the television viewing that people did occurred in their own homes (over 96%). Less than
one percent of viewing happened in any other listed location. Also nearly 90% of the respondents said
they watched television programs that were dubbed into Bahasa, indicating that this did not put people
off. Television was also seen as the best or most useful source of information about economics, politics
and society (the social situation) in Indonesia, with over half of all respondents choosing it compared to
less than 10% for any other sources. There was more variation in the sources of information to advice
for living a happy and useful life, however. Although television was still mentioned by about 30% of the
respondents, 40% mentioned their own family as the source of best advice and information for living a
happy and useful life. Three-quarters of those probed on this issue also indicated that the family was
primary, compared to about 11% who said television was primary, nearly identical to the percentage
who indicated neighbors as primary for information on this issue. The high percentage selecting family
as the primary source of good advice and information on living a happy and useful life was consistent
across all the areas surveyed, with 65.4% of those living in small urban areas, 58% of those in rural areas,
60.7% of those in Semarang, 58.8% of those in Bandung, 81.2% of those in Surabaya, and 56.3% of those
in Jakarta all indicating that family was their most trusted source of such information and advice.
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Women were slightly more likely to trust family for this advice than were men. Interesting, as the level
of completed education rose, so did the likelihood that people would mention family as the source of
this trusted information until the curve leveled out for those who had completed high school and above.

Percent of Those in Each Educational Category
Trusting Family
80
70
60
50
40
30
20
10
0

Percent

Those in each of the age groups used in the research also trusted family, although the percentage
gradually declined as age increased. This is to be expected as those in the older age groups would lose
trusted confidants over time (grandparents and parents), and younger people would marry and have
their own children who would then trust them for such information.
The most-viewed television station was RCTI, which attracted nearly 32% of viewers on the previous
day. RCTI was followed by SCTV, Global TV, and Indosiar.
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Although television was not a major source of trusted information on how to live a happy and useful life,
it did attract nearly three-quarters of the respondents the day before they were interviewed.
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Percent of Each Age Group Trusting Family
80
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Most Viewed Television Channels in
Percentages
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20
15
10
5
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Respondents also indicated the time of day that they were watching television. The evening hours were
the times that attracted the largest number of viewers.

Percentage Watching Television by Time of Day
60
50
40
30
20
10
0

What were people watching on television? The most mentioned types of content were news and movies
in Bahasa. But many other types of content also attracted significant numbers of viewers.

Types of TV Programs Watched
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Respondents were also asked about specific programs that they may have seen. The selections were
based on other research that indicated the most-viewed programs in Indonesia as well as inclusion of
Christian programming.

Percentage Reporting They Watched Specific
Programs
80
70
60
50
40
30
20
10
0

Evaluation of the Television Experience

Page

Few of the respondents rated the quality of the sound and picture they had watched as excellent (4.3%).
28.1% rated it very good, 59.8% as “OK,” 6.1% as not very good and 0.7% as poor. The delivered
channels that had the best sound and picture were RCTI and SCTV, followed by Indosiar, Trans 7 and
Trans TV. The worst picture and sound quality were delivered by ANTeve, Indosiar, TV One, and SCTV.
Such evaluations are dependent, of course, on where on the island people lived – at least in the case of
terrestrial delivery since such signals are line-of-sight and there are mountains down the spine of Java
that would block signals if the towers were not located properly or if they were too far away to deliver a
quality signal.
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72.3% of the respondents said they had watched television the previous day. 23.9% had not watched
and 3.8% could not recall whether they had watched or not. 63.4% said they had watched terrestrial
television and 27.3% said they had watched satellite-delivered television. Another 6.3% were not sure
what type of television delivery system they had used.
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60
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Worst

10
0

The most prevalent reason given by the respondents for viewing television instead of listening to radio
(only a quarter of whom said they did listen to radio), was the visual element provided by TV (over twothirds selecting this reason). The only significant reason given by the respondents to select radio
listening over TV viewing is that they were sometimes too busy to take the time to watch TV. But this
was only given as a reason by 6.6% of the respondents, with another 5.8% saying that it was sometimes
a language issue as well.
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Nearly 60% of the respondents said they talked about the television they watched with others. The type
of television program that resulted in the most conversation (with nearly 30% indicating they talked
about it) was news.
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Percent Who Discuss TV Program Types
30
25
20
15
10

Percent
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Most of the conversations people have about television are among those who they are closest to, either
by friendship or geography. 47% of the respondents said they talked about television with friends, 11.7%
with a husband or wife, 16.8% with parents or children, and 15.2% with neighbors. Only 2.9% of such
conversations occurred with people met in the market or along the road, 0.9% with people at church,
1.1% with people at mosque, and 0.1% with people at temple.
The topics discussed in these conversations were largely about the actors or hosts of the programs
viewed (23.3%)r the plot or focus of the programs (23.7%). Almost 16% of the respondents said they
discussed the reality of the programs. Only 5.7% discussed the music used, 5% the morals of the
program, 4.3% the overall quality of programs, and 3.7% the ideology or worldview of the progams.
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It is clear from these remarks that although news was claimed by people to be the program type they
most talked about, the actual content of news was not their focus. Rather it was on news personalities
(hosts) with most other topics of conversation more relevant to non-news programs. Apparently the
conversations must stay largely on a superficial level.

29

Even fewer people were concerned about the portrayal of religion in programs. 0.7% said they discussed
portrayals of Christianity, 0.2% portrayals of Hinduism or Buddhism, and 0.05% portrayals of
Confucianism. Slightly more people (2.9%) discussed the portrayal of Islam, about half the number who
discussed the comedy values of television programs, and slightly more than talked about the overall
value of television.
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Sang Pemenang Program Evaluations

Respondents were asked to see four brief video clips previously aired on the “Sang Pemenang”
television program.
Clip 1: In The Broken Family, Armando, as the first son , could be an example for his younger brother
and sister, and could also look for money to life and study of his family. But because of a heavy family
burden, he was a drug user. He realized his problem and stopped drug user after his mother died.
Clip 2: In Ended in God, Trimu was a blackguard. He worked as a guard in night club. Sometimes he was
asked by a guest to provide drugs. Finally he became a major drug dealer. One day he become ill, and
many doctors could not diagnose his illness. Until he came to the church and prayed and asked God to
cure him. He felt better and since that day he stopped selling drugs and became a drummer in church.
Clip 3: In Don’t Deny Me, Berto went to Jakarta to study in University. But because of his relationship
with a friend, he became drug user. He married his girlfriend at a young age because his girlfriend
becme pregnant. Berto became a drug dealer until he was arrested and went to jail. In jail, there was a
pastor and a doctor who asked him to be the coordinator of drug users in jail who wanted to study
Christianity.
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Clip 4: In Reunited, Mr. R contracts HIV/AIDS and is treated in hospital. His wife then asked for a divorce
because her husband had HIV/AIDS and brought her son back to her parents. After Mr. R’s condition
improved, he went to his parents- in-law and asked his wife to reunite and life together as family. Finally
they lived together.
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There is some consistency here. The first three clips all concerned issues that a higher percentage of the
respondents had given some thought to previously compared to clip 4, although clip 4 seemed to
engage a higher percentage of the respondents and thus seemed to “touch a nerve” better than the
other three clips.
These clips were all of interest regardless of the gender of the respondents. In other words, there was
not significant difference in the responses of males vs. females as to whether the clips were of interest
to them.
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There were differences in response, however, when age was taken into account. Young people were
more interest in these clips than older people were. Again, however, the content of clip 4 seems
especially engaging, remaining at a higher level than the other clips until interest wanes in those aged 55
and above. The chart below combines the responses of each age group who thought the clip was very or
somewhat interesting.
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There was a slowly rising interest in these clips as the level of education rose. However, only those who
had not attended school overwhelmingly found them uninteresting perhaps suggesting that they were
not able to follow the clips as easily as those with at least a minimum level of education.

Page

32

As a group Muslims were less interested in these programs than those in other religious backgrounds.
There were not enough people with Hindu or Confucian backgrounds to include here, so they have been
excluded. Protestants as a group were the most interested in these clips, perhaps indicating a clear
Protestant bias in the portrayals of the clips.
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Those who lived along were somewhat more interested in the content of the clips than those who lived
with other people, but this may only indicate that they use television as a companion in an otherwise
quiet house.
11% of the respondents thought they had seen clip 1 before, 7.5% clip 2, 7.2% clip 3, and 7.5% clip 4, but
only 6.1% said they recognized the program that the clips came from. Only 5.1% of the respondents
spontaneously selected “Sang Pemenang” as the program that aired the clips despite the fact that all
four clips carried information indicating their source and 6.8% said that they had seen the program at
some time in the past.
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The respondents evaluated the overall quality of the clips more positively than the average Indonesian
television program. A little over a quarter of them said it was about average, but 70% rated it better
than the average program and only 2.3% as worse than the average program.
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Of those who had seen Sang Pemenang, 54.1% said they had seen the program on TVRI and 3.2% on
Agropolitan. 18.5% said they had seen it on both channels and 24.3% said they were not sure where
they had seen it.
Of the 6.8% who had seen the program, 16.4% said they had done so in the previous week, while 20.1%
said they had seen it in the previous month, 35.2% longer ago than a month, and 28.3% didn’t recall the
last time they had seen the program. Only 0.8% considered themselves regular viewers of the program.
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These evaluations were borne out by a follow-up question concerning the issue addressed in the last
episode of the program they had seen. Over 30% could not recall what the program they had seen had
addressed (probably due to the length of time that had passed) and 22.5% said it had been drug abuse,
the principle issue addressed by the program.
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Those who had seen Sang Pemenang were also asked why they watched the program and what the best
aspects of the program were. The most mentioned reason for watching the program was “other,”
followed by claims that they didn’t know or that they had no particular reason.

Why People Watch Sang Pemenang
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This chart helps explain why the largest percentage of those who had seen the program could not recall
the content of the last program they had seen. They saw it because it was aired when they were
available and many of the reasons that the producers might hope people had for watching it were only
minor reasons given. At any rate the program was not attracting many regular viewers nor attracting
enthusiastic viewers who might spread the word to others. It was, however, providing some viewers
with content that addressed their problems or answered their questions.
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Although more than 96% of those from all religious backgrounds said they watched television the
people who were most likely to recognize the four clips shows were largely Roman Catholic or
Protestant. These two Christian groups were also the most likely to have ever seen Sang Pemenang and
to report that they were regular viewers. In the following chart these realities are expressed, but you
must read it with the following caveat: those who report they are regular viewers are a percentage of
those who have ever seen the program. So, while 10% of regular viewers are Muslim, this is 10% of the
very small percentage of Muslims who reported that they had ever seen the program.
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Sang Pemenang was the basis for some conversation among those who saw the program.
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This chart must be interpreted cautiously because the number of people in each age group who
reported they saw Sang Pemenang was very small so the margin for error is quite large. Nevertheless,
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the program does seem to create conversation when people do see it, at least occasionally. Again,
however, most of the conversations occurred among those who already had a Christian background.
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When people talked about the program, regardless of age or religious background, those with whom
they had conversations were spouses or friends, But the biggest group reported as conversation
partners was “I don’t recall.”
These conversations largely occurred at school for those under age 25 or in the home for those 25 and
older. Surprisingly few people reported discussing the program in friend’s homes or at church. No
conversations were reported to occur at the mosque and the majority of those who reported
conversations didn’t recall where they had occurred or reported they occurred at “other.” Among
Muslims a quarter of conversations were reported to occur at home and nearly 16% at school.
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Despite the low number of viewers attracted by the program and the relatively small number of
conversations that the program seemed to create among its viewers, it was having an impact on the
behavior of those who watched. This was true both when examined by age and by religious tradition.
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Again, although these charts are based on small numbers (n), they do suggest that some change is
occurring as a result of Sang Pemenang. (The n for Buddhist respondents in this case, for instance, was
1.)
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The respondents did report several different behavioral changes that either they, or someone they
knew, had made as a result of viewing Sang Pemenang. In virtually all the cases reported in the following
two charts, however, the n is <6 so there would be potentially wide variations in the certainty that can
be placed on the results.
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There is a clear age bias here in terms of what people did in response to the program. In the younger
ages (up to age 35) the most obvious response was to decide never to use drugs. In the upper age
groups the results were to do more research or to talk to a Christian friend. Some decisions were also
made in those age 44 and above to visit a Christian church, although no one reported talked to a
Christian pastor, priest or minister as a result of the program. Although not age-biased, some people
themselves or others they knew had decided to stop taking drugs as a result of the program.

Page

40

When these small numbers are examined by religious tradition, there are also some interesting results.
Those from a Muslim background were more likely to talk to others about drugs than Roman Catholics
or Protestants, but few of them talked with Christian friends about drug use.
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No Muslims decided to visit a church as a result of seeing Sang Pemenang, but the program did spur
both Roman Catholics and Protestants to do so. Presumably these visits were undertaken by those who
were not regularly attending worship services. However, the seeing the program had encouraged some
of the respondents to consider the Christian faith more seriously. Across the age spectrum the
percentage who claimed this result varied from 20% to 100%, so consideration was not clearly age
dependent. Among Muslims 12.8% said that one result of the program was that they, or someone they
knew, was encouraged to consider Christianity more seriously. Among Roman Catholics this percentage
was 62.5% and among Protestants 91.4%.
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Similar results emerged from the question of whether or not the Christian faith was of interest to the
respondents. Since this question was not a probe, it has much higher n values. The percentages of
respondents in all age groups who said they were very interested in the Christian faith varied from 9%
among those 15 to 19 to 19.5% among those 65 and above. The general trend line rose across the
different age groups.
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High proportions of those from Roman Catholic and Protestant backgrounds were interested in the
Christian faith, but this is to be expected. Among Muslims the interest was smaller, but present. 3% of
those from a Muslim background said they were very interested in the Christian faith, and 22.6% said
they were somewhat interested.
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Did viewing Sang Pemenang result in decisions to attend a Christian worship service? For a small
proportion of the respondents, the answer was “yes.”
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Only one Hindu was part of the sample. But s/he attended Christian worship services twice as a result of
seeing Sang Pemenang. Two Buddhists also attended Christian worship services several times after
seeing the program. 0.2% of the Muslims interviewed attended a Christian worship service once as a
result of seeing Sang Pemenang, 1.7% attended twice, 2.4% attended several times, and 0.9% attended
but didn’t recall how many times they had done so.
Almost no Muslims reported that they had pressure from their family not to consider the Christian faith
(0.1%). One-third of Muslims did report, however, that they were happy with the current faith, and
58.2% said there was nothing that prevented them from considering Christianity. This probably indicates
that Muslims on Java are largely secularized and relatively little commitment to Islam or interest in
religion generally.
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Finally, respondents were queried as to whether or not certain activities, such as prayer, bible study,
devotions, etc., had increased, decreased or remained the same since that had seen Sang Pemenang.
Most people reported no change in the various activities. But there were some changes reported. Sang
Pemenang was far more likely to increase people’s normal engagement in church-related activities than
it was to reduce them.

Java 2015 Report

30
25
Prayer
20

Bible study
Worship

15

Using bible
10

Family devotions
Church involvement

5

Contributing $
0
-5

Muslim Muslim R. C. +
+

Bible school
R.C. -

Prot. +

Prot. -

To provide a basis of comparison the respondents were also asked if they had ever seen CBN Indonesia.
3.6% said they had seen this program, compared to 5.3% of Muslims who had seen Sang Pemenang and
Roman Catholics and Protestants who had seen it at levels above 12%. Only 0.3% had seen CBN
Indonesia in the previous week, and the same percentage had seen it in the previous month. Clearly it
was not a priority among viewers. 41.3% of those who had seen the program watched it for no
particular reason.
Respondents were also asked to rank Christian television programs for overall quality. Unfortunately the
data on this question does not seem to be correct so other than saying that Sang Pemenang was rated
the highest of the program listed, no conclusions can be drawn on this issue.
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It is possible, however, to comment on the respondents overall reactions to Christian television. This
comes from their overall evaluation, not of Sang Pemenang per se, but of Christian television in
Indonesia in general.
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In virtually all respects Christian television is evaluated as average, although there are significantly more
people who evaluate it positively than evaluate it negatively.

Social Media & Christian-based Television

44.4% of the respondents said they used social media. The most frequently used social media site was
Facebook by a wide margin (17.5% of all users to 1.2% who used the next most selected site, “other.”
Only 0.1% used Twitter, 0.3% Instagram and 0.4% YouTube. 11.5% of the respondents said they had
used social media frequently while they were watching television (with 26.1% of those who used social
media doing so). Another 19.4% said they used social media occasionally while watching TV (44.1% of
those who used social media at all). There was no discernible pattern in the types of television they
posted about however. It was quite random.
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Of those who had posted about Sang Pemenang, 3.3% characterized their posts as positive, 0.1% as
negative and 8.5% as neutral. Of the small number of respondents who had posted about CBN
Indonesia, 7.8% characterized their posts as positive, 0.2% as negative and 8.8% as neutral.
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Only 1.7% of the respondents said they had posted on Facebook or Instagram, or tweeted using Twitter
after watching a Christian television program. Of those who reported they had done so 0.2% had
posted/tweeted about CBN Indonesia and 38.3% had posted/tweeted about Sang Pemenang.
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The respondents who used social media were largely in the lowest age ranges. Muslims were also
somewhat less likely to use social media than other religious groups.
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The percentage of each age group using Facebook as their social medium of choice was consistent
across all groups with 85% or better choosing it over other options. This was also true for each of the
religious groups, although Protestants and Roman Catholics were slightly less likely to use Facebook
than Muslims.
Although the percentage using social media while viewing television was much lower across all age
groups, the same decline in use by age occurred as was the case with use of social media generally.
30.8% of those 15-19 used social media while watching television and this percentage remained above
25% through age 34 but then dropped in half (to 12.5%) among those 35 and above, with further
declines such that by age 55 no one was reporting the use of social media while watching TV.
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Watching television is the principal leisure activity of the people on Java. This is the case whether people
live in large, tightly-packed urban areas or the few relatively sparsely populated areas of the island. They
watch a variety of channels and typically use both terrestrial stations and channels delivered by satellite,
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Conclusions and Recommendations
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although the number of channels available to each household is related to its location, especially as
concerns terrestrial channels whose signals can be disrupted by the spine of mountains that runs down
the center of the island.
The mobile telephone seems to be the technology of choice for people on Java. They use it both for
voice communication and texting, and it supplements the high use of face-to-face communication
among people. But it is not used significantly for other applications such as listening to music or radio, or
for viewing television or using the web/Internet. YouTube is seldom seen on mobile devices, unlike the
situation in many other countries. Mobile telephones are used more for interactive purposes than for
passive reception of content produced elsewhere.
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There are several changes that could be made to Sang Pemenang to increase its audience and impact
on Java. At the current time, according to Irma Rianas, the program’s target audience is “everyone.” But
this is unlikely. Target audiences can be determined and programs designed for them, or they can
emerge from the programming that is provided. In the case of Sang Pemenang the second has
happened. The target audience is young, mostly male drug users. This is likely true because that defines
the programming that is produced. I imagine that the writers of Sang Pemenang are young men who
know drug users. So it is only natural that they would write to their strengths and thus create programs
that such young men find have some relationship to their lives. Others who watch are eavesdroppers. So
one thing that could be changed is recognition of the existing audience and then writing more
specifically for that audience: interview those in this audience, learn their stories, troubles, concerns,
anxieties and fears. Currently few viewers judge that the programs are addressing their problems. They
feel no compulsion to tune in expectantly from one episode to another. Using stories and rewriting
them for impact should make more compelling than they currently are. Another possibility is to produce
interactive programs, taking advantage of the higher rates of social media engagement in the younger
audience. Producing a program that ends in a cliff-hanger and encouraging the audience to post to
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Christian television programs are not yet a major component of television watching on the island.
Relatively few people watch the available programs, including Sang Pemenang. Part of the reason for
this in Sang Pemenang’s case is that it is on two television channels that are only viewed by a small
minority of the population on Java. But this program does appear to have some positive effects on its
viewers. Some of them have changed behaviors after seeing it, reconsidering their former lives. Some
have increased their attendance at church, their financial contributions to the church, and their own
spiritual activities. The program clearly has more positive benefits than negative consequences. Yet it is
largely watched by those who are already – at least marginally – within the Christian community, both
Roman Catholics and Protestants. It is, as yet, having little success in attracting Muslim viewers or
encouraging them to consider the Christian faith. This is not the result of the fervor of their Islamic
beliefs, which seems to be largely residual among a large number of them, but due to indifference to
religion generally or general feelings of satisfaction with what Islam offers them with apparently few
demands made upon them for observance or engagement.
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Facebook, or use Twitter hashtags to vote on how the program should end, would provide information
both to complete the program and possibly to create new ones.
Persuasion research suggests that there are two paths to be used to persuade others to change
attitudes, beliefs or behaviors. These are referred to as the central path and the peripheral path. Taking
the central path is more powerful and more engaging to those who would be persuaded. But fictional
television generally follows the peripheral path and is weaker for it. This appears to be the case here as
there is little effort to seek out Sang Pemenang or engage with it by the audience. It creates little
conversation outside family and those visiting the family (friends visiting). People don’t report
conversations about the program in other people’s homes. Conversation is opportunistic. Using real and
powerful stories that engage directly the attitudes or beliefs of drug users would move such programs
toward the central route to persuasion. This can only be accomplished by more personal engagement
with members of the target audience, at the same time a method of audience recruitment. Adding
occasional interactive opportunities likewise encourages more direct engagement with the progam.
It would also be useful, I suspect, for the program to work specifically to recruit viewers into focus
groups or support groups by working directly with churches. Such meetings would likely be most
effective if held on neutral territory (off church property).
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I make these suggestions without actually knowing the activities already used in Indonesia. Perhaps all
these suggestions have already been implemented. If not, however, I suggest they are worth considering
to increase the impact of the program.

